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ROBYN D. SHULMAN & EDNEWS DAILY 
PROPOSAL FOR MEDIA PARTNERSHIP  
 

Robyn D. Shulman, M.Ed. ©2018-2019 

Educator, writer, editor, and global reach in the education ecosystem 

Writing at Forbes (covering education and entrepreneurship) 

Education: 

B.A. Elementary Education, ESL, Linguistics, Social Science, Language Arts 

M.Ed. Curriculum and Instruction 

Site: http://www.ednewsdaily.com 

LinkedIn: https://www.linkedin.com/in/robynshulman/ 

OVERVIEW 

Robyn D. Shulman, M.Ed./EdNews Daily is pleased to share this guide for services to 

support your company in achieving its goals that may include: thought-leadership 

visibility, promoting the company’s brand, finding new talent, and potentially 

attracting new clients.  

Promoting the company through published interviews and storytelling is one of the 

best ways to help the positive visibility of your company grow.  

About Robyn:  
Robyn D. Shulman was recently named LinkedIn's #1 Top Voice in Education, 2018. 

She currently has over 220,000 people who are interested in education that follow 

her work.  

Note: This is a critical difference between Robyn and other advertisers: LinkedIn 

gives Robyn targeted followers in education because she was named as “Someone 

to Follow” in 2016 by LinkedIn, along with their Influencers. This number grows to 

about 700-1,000 new followers per week. 

Entrepreneur, Forbes, The Tribune, Cision, Huffington Post, International Educator, 

We Are Teachers, Fox News and more have featured her work in education. She is 

also the founder of EdNews Daily, an education site built for teachers. Her career 



 

2 

began as an elementary teacher and transitioned into an ESL role and eventually 

worked in higher education. She launched the first graduate advising program in the 

history of National Louis University, working with over 2,500 educators and 100 

professors. Today, she continues to work with leading education entrepreneurs, 

influencers, and startups. She is also an advisor for The Council on the Future of 

Education. Her work in education has had significant impact across the world. 

The Objective 
The objective of this partnership is to assist your company in providing thought-

leadership visibility, and to provide media coverage to encourage company growth.  

The Offering 
 

 Each company receives a logo on her site as well as an author page and access to 

her site, EdNews Daily.  

 

Data and Action (Please see packages below). 

 

Robyn can assist your company by reaching out via articles to all of her education 

sources and connections that can include the following with Social Media:  

 

 Sharing via LinkedIn with over 220,000 education followers 

 Announcements to her personal ESL/Bilingual teacher group of over 12,000 

teachers 

 Announcements in her Facebook groups of teachers with over 2,500 teachers 

 Annoucements via her Facebook page with over 1,000 people 

 Sharing on Pinterest with over 77,000 engaged visitors per month  

 Sharing on Twitter with over 28,000 views per month.  

 Upgrade to include adding your article or articles to Robyn’s monthly 

newsletter of 10,000 people 

FURTHER DATA 

We are ready to help you grow. Here are some further stats: 
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Education Blog Advertising Site Stats 

• Over 25,000 monthly unique visitors 
• Over 200,000 monthly page views 
• 10,000 email subscribers 
• 20,000 additional email subscribers in partnership with EdTech Update 

Education Blog Social Media Stats 

• Named #1 Top Voice in Education by LinkedIn–over 222,000 targeted 
education followers 

• Over 25,000 Twitter impressions per month 
• Over 77,000 engaged Pinterest visitors per month 
• Over 2,500 educators in private Facebook group 
• 1,000 Facebook followers in education 
• Private education group on LinkedIn with over 12,000 members 
• We partner with other outlets such as EdTech Update, E-Learning Blogs, 

Reimaging Education and RoundPier—content is streamed on these sites to 
reach thousands in education 

Supplied Material 
To be successful in this role, Robyn will provide access to her site for authors to 

publish their pieces. She will also edit any pieces. She will need an author’s name 

and email address to set up author registration, as well as a logo to put on her site. 

PARTNERSHIP PACKAGES 

This proposed fee for all of these services is shown below. The duration of this 

partnership should be at least six months.  

 Package #1 Basic Plan: Logo on Robyn’s site, and one article provided by 

the company, author page, along with Robyn’s edits on article, evergreen 

publication (No social media reach for this plan).  

 

 Package #2: Basic Plus Plan: Logo on site, one article provided by the 

company, author page, Robyn’s edits on article, evergreen publication, and 

Robyn to share with all social media sites as mentioned above. 

 

 



 

4 

 (Best Deal) Package #3: Make An Impact Plan: Logo on site, one 

article provided by the company, author page, Robyn’s edits on articles, 

evergreen publication, one interview conducted by Robyn with an employee 

or founder to be published and shared across Robyn’s social network. 

 

 Package #4: Heavy-Hitter Influencer Plan: All of the above as well 

adding any articles and interviews to her 10,000 newsletter subscribers. 

 

**During this time, we can change or add any of the following services below 

upon company request (note: these are optional and can be added as upgrades).  

Note: Pricing for personal consulting to be discussed personally based on need. 

1. Providing consulting to the company (writing, mentoring, guidance) 

2. Coaching to discuss how to get into the media and pitch writers 

3. Additional shout-outs, events, updates and any information the company 

would like to share  

4. Any other areas that may arise as needed 

 

 Please note, if you need a custom package, please let us know and we can 

create something unique to fill your needs. 

 

*Pricing and plans to be determined upon mutual partnership agreement. 

 
We greatly look forward to working with you! 


